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Infographic

Infographics are 30x more likely
to be read than text

65% of the population learns best
visually than via text

50% of the human brain is
dedicated to visual learning
People tend to remember only
20% of what they read

The human brain tends to filter
out 99% of the sensory
information it encounters
However, it notices novel
information
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General rules

Use text wisely: If the text was removed, could you still understand the idea
your infographic conveys?
Lean towards the visual: People are naturally drawn to images over text. The key

point is that infographics are easy on the eyes and simple to read. Add icons to
support and explain the text

Include a visual hook: Capture the intended audience’s attention. Ideally this also
gives the audience an idea of what the infographic is about

Visualize data consistently: Use consistent style and scale for your data
visualizations throughout the infographic



Focus on

* Message
* Content
* Design

FEELING STRESSED?Q

Camedan 15t SRt nclary studgnts fgel an overahpiming
amgink ot strees, which can often lagd tn mental haaltn
iBBuES,

Q0% rer e
5 'ﬁ% Felt cverwhelming 2 nxiety

TO9G  senewaly sonsidered suiside

AMONGDNTARIO STUDENTS...

|

reported reported rted reported

&lress WOy rd g, levels of
sleep loss unhappy or psychologic

m'ﬁs"d dl tress

HAJOR CAUSES OF
STUDENT STRESS




Message

* What are you telling the audience?
* Why should they care?
* Summarize what research is about
* Highlight the impact



Content

 What do you include in the * Tips
infographic? * Avoid acronyms
° Plain’ Clear |anguage e Use common words whenever
_ possible
 Audience can understand the .

, : _ Use technical terms only when
first time they read it necessary

* Organize information logically
Write clearly
* Write concisely



Content

* Why should your audience care about your research?

* Distill the information
* Make your title catchy and clear
* Eliminate all but the vital information
* Reduce information to concise statements
* Reinterpret text as charts, graphs, icons, or illustrations



What NOT to include

* Long-form text, which contains more information, tends to cause the
reader to tune out sooner giving them the opportunity to miss the
point of your message.......

* Keep your message short
* Keep your message engaging

e Do NOT mix tex sizes

* Don’t underline — use italics



Design principles

Form
g:é} Visually appealing
Colours are harmonious
Well chosen typefaces

=, Function
) Serves its purpose
Easy to read and understand

/

Feeling
Stays on message
> Cohesive mood throughout
Evokes proper emotional response



Layout

The placement of content should be balanced throughout the graphic.
Symmetrical: equal on both sides

Asymmetrical: skewed but uses white space
Radial: arranges objects around a central point
I I

Symmetrical Asymmetrical Radial



Layout - exampl

Symmetrical

rom the 2013 MNurses Retirement Study
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REDUCE CANCER RISK WITH
WHOLE GRAINS

OLE GRAINS

of whole grain foods per day
90grams REDUCES THE m::-ur

{about 3 servings) COLORECTAL CANCER

WHOLE GRAINS: MORE THAMN JUST FIBER

There is strong evidence that foods containing fiber decrease cancer rigk...
but WHOLE GRAINS offer much more than just FIDER:

SELENIUM
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Radial
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No wonder the tomato
wears a crown
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InCanada. tomatoes
are grown
commercially in: Canadian producers harvest over
e 5.9M square metres of greenhouse
Greenhouse tomatoes are y A tomatoes each year.
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Tomatoes are delicious,
healthy and contain

disease-fighting properties
@ vitaminc
@ Beta-carotene
We've baen
studying @ Lycopene -
tomataes for one of the world's
over a century! mast powerful
antioxidants

We're finding better
wiEys to grow tmatoes
using:

= hydropanics in greenhouses
« dripirrigation infield production

Did you know?
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We grow a lot mare than you may think
Find out more at: agr.gc.ca/discoveragriculture
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Alignment

My Yearly Goals / 2017

)

I Financial security refers to the peace of mind you feel
when you aren't worried about your income being

I enough to cover your expenses. It also means that you
have enough money saved to cover emergencies and

((()

= Ensure that text and graphics are S
aligned. Use a template and gridlines e
to help align your elements to each ngg&*;gh..@...{ ...................................
other i

I your future financial goals.

. . . | I Student success is defined as academic achievement,
= A | 0O b ects ope | ke eps a oGt oA s ioralh nrbo e e
I n I n r r I Isaﬁsfaction. acquisition of desired knowledge, skills and.

competencies. persistence. attainment of educational

I outcomes, and post-college performance.

design clean and avoids the Lz o H

| Success

messiness of randomly placed |

bj | |
objects. |
I Realize that fitness should be a lifetime commitment with
I ever-changing goals and expectations, and it should help
you live a longer, healthier life.

| Health &
) E—

https://blog.hubspot.com/marketing/infographic-design



https://blog.hubspot.com/marketing/infographic-design

Repetition

= Strengthens the overall look and ties different
elements together to help keep them organized
and consistent.

= Text, colour, background colour and image styles
can all be used to achieve repetition.

= Can also be used to draw attention to an
element.

FEELING STRESSED?Q

Canadian post-secondary students feel an ovarwhelming
amount of stress, which can often lead to mental health
issuRE.

9 0% Felt exhausted
5 6% Felt owerwhelming anxiety
ﬂ G% Sericusly considered suicide

AMONGDNTARIO STUDENTS...
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Proximity

= Creates organization by grouping similar or
related elements together. Proximity can
include visually connecting elements using
placement, colour, typeface, size, etc.
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ontrast

A bacterial infection
that affects the

= Use contrasting colours to highlight

the most important element of your SYMPTOMS | iectionmmn o
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White space

Avoid cluttering the design by leaving plenty of space between elements.

Creates shape and can help highlight the most important pieces of
information in your design.

Never underestimate the power of simplicity.

NO WHITE SPACE WHITE SPACE

10GO 1060

Lorem ipsum dolor sit amet, consectetuer adipiscing
elit, sed diam nenummy nibh euismed tincidunt ut
laoreet dolore magna aliquam erat volutpat. Ut wisi

Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nenummy nibh euis-
med tincidunt ut lacreet dolere magna ali
quam erat volutpat. Ut wisi enim ad minim
veniam, quis nostrud exerci tation ullamecorp-
er suscipit lobortis msl ut aliquip ex ea com-
modo consequat. Duis autem vel eum iriure
dalor in hendrenit in vulputate velit esse me-
lestie consequat, vel illum dolore su feugiat
nulla facilisis at vero eros et accumsan et
iusto adio dignissim qui blandit praesent

enim ad minim veniam, quis nostrud exerci tation ul-
lamecerper suscipit lobertis nisl ut aliquip ex ea com-
modo consecquat. Duis autem vel eum inure dalor in
hendrerit in vulputate velit esse molestie consequat,
vel illum dolore eu feugiat nulla facilisis &t vero ercs
el accumsan et usto odio dignissim qui blandit
praesent luptatum zzril delenit augue duis dolore te
feugait



Colours

Start with 1 or 2 harmonious colours

Choose colours associated with your subject matter or
that are prominent within the graphics of your project.

Analogous colors:
Any three colors which
are side by sideona 12

part color wheel.

Complementary colors:
Any two colors which are
directly opposite each
other,

.I I‘ Monochromatic: Triad colors:
. .Dne color in many : Colors forming a triangle.

shades.



Typography

* Keep accessibility in mind!
» Sans serif fonts known for clarity
and legibility
* Font size is important!

* Aim to not have text < 28pt
e Vision issues

* Pick 2-3 fonts and stick with
them for the entire poster

* It is always acceptable to use
only one typeface and bold the
heading.

e Sans Serif - lacks decorative
features on ends of letters.
Cleaner and easier to read

e Serif - contains decorative
features on letters. Better for more
traditional projects

« Duplay fontsy —many
different styles. Best for small
amounts of text (titles,
headers) and more graphic-
heavy designs



| Steps for making an

()

()

 y
\/

1. Story

Identify the key
focus/story the
infographic needs to
convey to the
audience. Pick 2-5 key
findings to drive the
story.

 y
N/

2. Think of the big
idea

Think broadly beyond
the narrow academic
audience. Have a very
explicit, catchy and
simple headline.

3. Remember your
audience

The aim is to make
research accessible
and they likely aren’t
familiar with your
research area.

4. Design

Pick your images,
icons, colour schemes
and typography.




Include a QR code [y s

THE 100% FREE QR CODE GENERATOR

URL TEXT EMAIL PHONE SMS VCARD MECARD LOCATION FACEBOOK TWITTER YOUTUBE WIFI EVENT BITCOIN MOREv

E ENTER CONTENT

* Include your contact
information
° N ame Position (Work) Phone (Work) Phone (Private)

* Email

* Use grcode monkey

* Allows someone to contact § .. P
you with questions if you're
not present at your poster

Zipcode City State




EXAM PLES




Abstract to infographic

* This study advances the conceptualisation and
operationalisation of consumer engagement in the context of
online brand communities (OBCs). Past scholarship has only
partially addressed the dimensionality of engagement and the
different engagement foci, and these oversights have important
theoretical and empirical consequences. This study contributes to
the nascent stream of research that aims to theoretically refine
and operationalise engagement by espousing the duality of
engagement with two engagement foci (brand and community)
and seven sub-dimensions of consumer engagement. Using
gualitative data from consumers and experts, three survey data
sets based on English and French samples, and two pools of
mirrored items (one for each engagement focus), the study
develops and validates a dual-focus 22- item scale of consumer
engagement that can be used to operationalise engagement with
various consumer engagement objects.

REAL
MEASURED

“Brands need to build relational metrics”
Insead Knowisdpe. 2015

Existing website metrics and
& analytics remove the complexity of @
human behaviour:
They are not the full picture!

22 questions any company
can ask, consumers, fans or prospects

TO MEASURE THEIR ENGAGEMENT ON 3 LEVELS:

e 0

Areerve B ewawiounar  C oonmve

Caplures ihe emolions  Measures fhe actions faken  dre the active mental
experienced by 8 by a person, beyond states experenced by
person purchase A person

This measure of real consumer
engagement is a unique tool to: \
1. assess current levels of engagement of 2
consumers, fans and prospects with
products, brands, services or other users

2. identify areas for engagement improvement

3. enhance online presence and community strategy

4. improve consumer-brand 8
consumer-cammunity relationships

Email laurence.dessarl Bkedgebs.com or tweel
Blaurencedessart for more insight

Dessart, L., Veloutsou, C., & Morgan-Thomas, A. (2016). Capturing consumer engagement:
duality, dimensionality and measurement. Journal of Marketing Management, 32.



Certified Swine
Sample Collector

FECULADRYSIEIALE | TRAMMG AT

......... Certified Swine Sample Callector Training

Samgle Collector training curriculm inchudes:

Justin Brown, Pam Zaabel, Sherrie Webb, Mary Breuer, Meredith Petersen

SCANTO
ACCESS:

This project is funded by
USDA's Animal and Plant
Health Inspection Senice
through The Natienal Animal
Disease Preparedness and
Respanse Program

OBIJECTIVE:

Develop a curriculum and
resources for a diagnostic
sample callection training
program to be implemented
by category Il accredited
veterinarians for pig producers
and pig industry personnel.

WHAT THIS MEANS FOR
PORK PRODUCERS:

An increase in authorized individuals
who have the ability to collect and
submit diagnostic samples during a
foreign animal disease response.
Contact your veterinarian to become
certified in sample collection.

C SECUREPORK.ORG/TRAINING-MATERIALS/DISEASE-MONITORING-SAMPLE/

VIDEO TUTORIALS

14 VIDEOS

AVAILABLE IN BOTH
ENGLISHAND SPANISH

Including:

Restraint | Necropsy | Nasal Swabs
Oral Fluid Collection | Processing Fluids
Spleen | Tonsil | Tracheal Swab

Lymph Nodes | Sample Submission
Bleeding: Ear Swab | Bleeding: Finisher
Bleeding: Prewean

PRINT HANDOUTS

—— ORE

15
STEP-BY-STEP

HANDOUTS

AVAILABLE IN BOTH
ENGLISH AND SPANISH

Handouts correspond to videos.
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Pigs of Instagram

A M.Perri’, Z Poljaid, €. Dewey, 1€ SHarding®, TL O'Sullivan®

NETWORK ANALYSIS:

MNetwork analysis was used to determine the
connections between Ontario swine herds and
service suppliers to understand the emergence of
porcine epidemic diarrhea virus (PEDV) in 2014.

= £ B

WHAT WAS DONE

1 Feed
- Supplier
s Animal movement . Direct and indirect
e 47 =
=B 19 d_.atar . -
Network analysis . 2

" =
S v B 8 #
2 a8 a

RESEARCH BENEFITS:
~ l{=
£ " d

Industry collaborations and Variability and Data analysis
data sharing welocity
w "-‘
Knowledgs translation and Pig health and Improve herd health
transfer production

CONTACT

m I /<. PhD candidate
]

ONTARIO
VETERINARY COLLEGE

# Population Medicine, University of Guel
CEPARTMENT OF POPULATICN MEDICINE R v il

2Large Animal Clinizal Sciences, Lniversiy cf Saskatchewan

Why You Should Carrot-All About 5:'iv....
Controlling Carrot Weevil G heonpers

There are enough (@ .
carrots produced w
In Canada for —
every Canadian

o consume over 100 carrots

vegetable. .. =
7 kg every year or 580 baby carrots

. &U~¢ ﬁ ...Lorhewnao!$|30l:;'l OI'I}

CARROTS ARE HEALTHY,
DELICIOUS, AND... UNDER ATTACK!

€ARROT WEEVIL

Up 10 40% of carrot are _ ., Insecticide

damaged by pests, such as the
carrot weevil

FEFRF
PIPIP i

“0° WE CAN FIX THiIs! 0~

Delay seeding by | Reducing
2-3weeks | Shift novaluron 300;3 L
i application

Reducing i 2 weeks earlier
damage by

S b B 1K G Uy O

iuu-::_ - i"—
30 years N
Luchdly, we have one registered ahermtive: NOVALURON

DISSEMINATION searea DIALOGUE
of findings through

Everyone! posen. resncrs.

Using KTT -~

strategies: (o

COLLABORATE
EXCHANGE with multiple deparements,
ideas at conferences grower groups,and
seross Canada OMAFRA specialists

working towards

Breeding sheep resistant to climate change
D. Naylor?, Z_Li3, B.A. Mallard®, A. Canovas?, C. Baes?, N.A_ Karrow?

The cortisol connection

The research plan

Isolate peripheral blood
mononuclear cells

{(PBMCs) from blood
* Heat shock protein 7o (HSP70)

a expression
6 . +  Nitric oxide (NO) production

= Cell proliferation
w * Cell survival

NO cell proliferation cell survival

We predict there is an optimal
stress response for thermal
resistance

Induce stress response®
+ collect blood to Classify sheep
measure cortisol

Thermal stress Measure characteristics
the PBMCs of thermal resistance

-

#basad an 3 bactarial andotaxn mfiammatory strass modall

Previous research

HSP7o NO «cell proliferation cell survival

characteristics of
thermal resistance

Expecting big benefits

In a changing climate, we will have to breed animals /%
that are resistant to thermal stress
1 improved animal welfare

‘Animais will be healthier and more
productive 2 improved production efficiency

\e 3 reduced use of antimicrobials Gty
N ot oL s e Mok Freacs, s, il

i etV Wy ety o o e 5 ok et
' Foon rmum THOUGHT ;

R v s it e Dot o
* OMAFRA-Uof G partnership et




There are enough apples
produced in Canada THAT'S
for every Canadianto  ALMOST
consuie 10 kg per year.

The first Canadian
I
in Nova Scolia’s

Annapolis Valley

Apples are produced

across Canada on over

exportovs ) $37M % worthof sy

‘ each year.

AHEAD OF f"
et

/
" Curring garrue cheeS

1970 FEWER

Decreased emissions and reduced
resource requirements are due to:

were instrumental in shrinking beef’s

" THE HERD

LITTLE BERRY,
381G BENEFITS

HIGHBUSH BLUEBERRIES
ARE PLANTED AND FARMED

are grown in

BRITISH COLUMBIA

of BLUEBERRIES to REDUCE the RISK OF DISEASE.

BLUEBERRIES ARE LTHY

CANADIAN PRODUCERS BLUEBERRIES ARE
HARVEST .o 75. 000

fibre & nutrients
App]es are GHG environmental footprint. h e Cta re S @ "
produced for .
—— o BLUEBERRIES | that's more than @ incalones
Created apple DIRECT CONSUMPTION ————————— the entire land mass of
st s e
ey b CI0ER n Canada produced
Dewopel e 29% CANADA IS THE WORLD'S ON AVERAGE,
extend the shelf life T CANADA EXPORTS
and freshnes of apples. [ S 7 th #1 LARGEST
g — e — ORIED APPLES i producer & exporter L e
OVER Dreveloped i tool —_— z 40 ot LOWBUSH BLUEBERRIES
VARIETIES Uiat ets apple growers BAKED 50005 (i 43 oer $400M r
test the ripeness T
HPPLE BUTTER to produce th t of beef LARGEST
boas oEapples o the tree. : O P a 2011 compseed to 1981, producer & exporter BLUEBERRIES © BLUEBERRIES
«f HIGHBUSH BLUEBERRIES EACH YEAR
We grow a lot more than you may think WWW.AGR.GC.CA
Find out more at: agrgr.ca/discoveragriculture . s We grow )
Find out more at: www.agr.ge.caldiscoveragriculture
. . 2 A0 A v, e
Canadi ol 25, e Canad4 o R Canadd

AAFC Infographics

http://www.agr.gc.ca/eng/about-us/publications/discover-agriculture/infographics-
agricultural-products-and-their-impacts/?id=1530198199592 Infographics



http://www.agr.gc.ca/eng/about-us/publications/discover-agriculture/infographics-agricultural-products-and-their-impacts/?id=1530198199592%20Infographics

Resources

Infographic creation —
remember size requirement
3.5 wide by 4’tall, landscape
or portrait

Piktochart.com
Canva.com
Venngage.com
Infogr.am

PowerPoint

Colours

Flat colour ideas:
http://www.flatuicolorpicker.com/

Create colour combinations:
http://paletton.com

https://color.adobe.com/create

Picking map colours:
http://colorbrewer2.org

Contrast

https://contrastchecker.com/



http://www.flatuicolorpicker.com/
http://paletton.com/
https://color.adobe.com/create
http://colorbrewer2.org/
https://contrastchecker.com/

Resources

Plain language

Plain language editor -
http://www.hemingwayapp

* .com/

Free images

https://www.pexels.com/

https://unsplash.com/

https://pixabay.com/

Free icons

https://thenounproject.com/ —

attribution depends on selection

http://aiconica.net/ — no

attribution required
http://flaticons.net/ — no

attribution required

https://www.flaticon.com/ —

attribution required


http://www.hemingwayapp.com/
http://www.hemingwayapp.com/
https://www.pexels.com/
https://unsplash.com/
https://pixabay.com/
https://thenounproject.com/
http://aiconica.net/
http://flaticons.net/
https://www.flaticon.com/
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